
 

611 Pennsylvania Ave SE #231 
Washington, DC 20003 

June 6, 2023 

REPLY REQUESTED BY JUNE 13, 2023 

VIA CERTIFIED MAIL 
Target Corporation 
c/o CT Corporation System 
1010 Dale St N 
St Paul, MN 55117–5603 

RE:  Demand to Inspect Books and Records of Target Corporation Under 
Minnesota Stat. Ann. § 302A.461 

Dear Target Corporation Board of Directors: 

America First Legal Foundation is counsel for the National Center for Public Policy 
Research (“NCPPR”), a record owner of Target Corporation (“Target”) common stock. 
See Exhibit A. America First Legal Foundation is authorized to act on NCPPR’s 
behalf in connection with this matter as NCPPR’s “legal representative” pursuant to 
Minn. Stat. § 302A.461. We hereby demand that Target make available certain books 
and records specified below for inspection and copying under Minnesota Stat. 
§ 302A.461. 

Target’s Acknowledgment that Its Reputation Among Customers Is Critical 
to Financial Success 

Target’s 2022 10-K filing with the Securities and Exchange Commission recognizes 
that the company’s core customer base is “families.”1 Management recognized in bold 
letters the serious risk to the company’s financial prospects if that core customer base 
were to have a negative perception of the corporation: “Our continued success is 
dependent on positive perceptions of Target which, if eroded, could 
adversely affect our business and our relationships with our guests and 
team members.”2  

Management acknowledged: “Negative reputational incidents or negative 
perceptions of us could adversely affect our business and results of operations, 
including through lower sales, the termination of business relationships, loss of new 

 
1 Target Corporation 2022 10-K at 1 (Jan. 29, 2023), bit.ly/43pnqmQ. 
2 Id. at 8. 
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store and development opportunities, and team member retention and recruiting 
difficulties.”3  

Management further acknowledged: “stakeholder expectations regarding 
environmental, social, and governance matters continue to evolve and are not 
uniform.”4 Consequently, “[a]ny failure, or perceived failure, by us to achieve these 
goals and initiatives or to otherwise meet evolving and varied stakeholder 
expectations could adversely affect our reputation and result in legal and regulatory 
proceedings against us. Any of these outcomes could negatively impact our results of 
operations and financial condition.”5 

Target’s Board of Directors has also established committees that oversee these risks. 
The Board’s Governance & Sustainability Committee must “[o]versee ... social and 
political issues and risks impacting the Corporation.”6 And the Board’s Audit & Risk 
Committee is charged to “[o]versee the Corporation’s enterprise risk management 
program to obtain an understanding of the primary enterprise risks facing the 
Corporation,” including: “management’s process for identifying and assessing risks” 
and “employing strategies for risk mitigation.”7 

Target’s Decision to Prioritize Political Statements Over Its Customers’ 
Interests 

Despite recognizing the critical importance of not alienating its core customer 
demographic of parents and families, Management has engaged in a coordinated 
strategy of aiming and marketing overtly sexualized LGBT-themed products to young 
children in the hopes of scoring points in the culture wars (the “LGBT-Themed Child 
Marketing Strategy”), at the expense of Target’s core customer base—and thus at the 
expense of the company’s financial success. For example:  

• Target has donated millions to an organization called “GLSEN,” which 
“Promotes LGBT Activism in Schools.”8 Target’s marketing senior executive 
Carlos Saavedra serves as treasurer at GLSEN.9 Among other things, 
GLSEN’s mission includes undermining parents’ federal and state 
constitutional and statutory rights by directing public schools to withhold “any 
information that may reveal a student’s gender identity to others, including 

 
3 Id. 
4 Id. 
5 Id. 
6 Target, Governance & Sustainability Committee Charter at 3, https://bit.ly/3MU4lCs. 
7 Target, Audit & Risk Committee Charter at 5, bit.ly/3NfbSgg. 
8 Bill Pan, Target Donated Millions of Dollars to Group That Promotes LGBT Activism in Schools, The 
Epoch Times (Feb. 27, 2023). 
9 Hannah Grossman, Target Marketing VP Holds Senior Position at Org Pushing Secretive 
Transgender Policies in K-12 Schools, Fox News (May 29, 2023), https://bit.ly/3NbaLhS. 
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[to] parents or guardians.”10 A 2020 GLSEN guide states, “Students may not 
be ready for their parents or guardians to know about their gender identity or 
expression, or that they are expressing their affirmed gender at school. Before 
contacting the parent or guardian of a transgender or nonbinary student, 
school staff should clarify with the student whether to use their gender 
affirming name and the pronouns that correspond to their gender identity, or 
whether to use their legal name when corresponding with a 
parent/guardian.”11 Management apparently supports this mission.12 By 
funding GLSEN, it is knowingly, or with reckless disregard, subsidizing 
GLSEN’s policy of promoting “secret gender transitions for kids.”13 Yet parents 
and children are critical to the corporation’s customer base.  

• Target has repeatedly held Pride as a core belief of the company, issuing a 
“Pride Manifesto” in 2016,14 and has unwaveringly asked its employees to 
espouse this belief. Target’s Chief Diversity & Inclusion Officer and VP of HR, 
Kiera Fernandez, has stated that even if an employee “do[esn’t] believe in” 
Target’s DEI initiatives, he or she “still [has] to do it to be part of this 
company.” “[Each employee] will be responsible for these behaviors, values, 
and expectations.”15 

• Target has adopted supplier diversity targets, boasting last year in its “ESG 
Report” that “59% of our Pride assortment was designed with and by 
LGBTQIA+ creators and brands” as part of its overall strategy that sources 
from “suppliers that are at least 51% owned, controlled and operated by 
women, BIPOC, LGBTQIA+, veterans or people with disabilities.”16 

• Target’s website lists over 100 products under the category “LGBT Pride: Kids’ 
Clothing,” which are often modeled by very young children and almost always 
feature themes designed to attract and interest them, like rainbow Mickey 
Mouse symbols.17 The full selection of these child-marketed items (with faces 
redacted) is attached as Exhibit B. 

 
10 Hannah Grossman, Target Partners with Org Pushing for Kids’ Genders to be Secretly Changed in 
Schools Without Parental Consent, ‘We ... Continue to Support Their Mission,’ Target Corporation Said 
About GLSEN, Fox News (May 26, 2023), https://bit.ly/3ISxxso. 
11 Model Local Education Agency Policy on Transgender and Nonbinary Students, GLSEN & National 
Center for Transgender Equality at 5 (Oct. 2020), https://bit.ly/3MTdfzU. 
12 Id. 
13 Laurel Duggan, Major Children’s Clothing Retailers Poured Money Into LGBT Group That Promotes 
Secret Gender Transitions For Children, Daily Caller (May 30, 2023), https://bit.ly/3MRmQHx. 
14 #TakePride With Target, Target (June 8, 2015), https://bit.ly/43ow7Ou; Target’s Pride Manifesto 
video Transcript, Target (June 8, 2015), https://bit.ly/43AyMo4. 
15 Sarah Weaver, Resurfaced Video Shows Target Diversity Chief Suggesting Employees May ‘Leave’ If 
They Think Differently, Daily Caller (May 30, 2023), https://bit.ly/45PItAE. 
16 2022 Target ESG Report at 45, 51 bit.ly/45PgJvW. 
17 Target, LGBT Pride: Kids Clothing, https://bit.ly/43m6oWT. 
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• This campaign extends to brick-and-mortar stores. News reports state that 
“[t]here was plenty of LGBTQ merch in Target’s children’s section,” including 
“T-shirts that say ‘Pride Adult Drag Queen ‘Katya,’ ‘Trans people will always 
exist!’ and ‘Girls Gays Theys.’”18 No child is too young for Target, which 
advertises and sells LGBT-themed products like onesies, bibs, and overalls 
aimed at newborns and toddlers. For example: 

 19 

 

 
18 Shannon Thaler, Target’s Reputation Takes Hit over Children’s LGBTQ Clothing, Survey Shows, 
N.Y. Post (May 24, 2023), https://bit.ly/45OeDwl. 
19 Id. 
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 20 

 21 

Target has also stocked controversial merchandise in this year’s pride collection, 
including “swimsuits with clothing tags that describe the items as having a ‘light 
binding effect’ on breasts and ‘tuck-friendly construction’ for male genitalia” with 
“extra crotch coverage.”22 See below: 

 

 
20 Ronny Reyes, Target Loses $10B in 10 Days as Stocks Fall Following Boycott over LGBTQ-Friendly 
Kids Clothing, N.Y. Post (May 28, 2023), https://bit.ly/45PIPY0. 
21 Brian Flood, Target Holds ‘Emergency’ Meeting over LGBTQ Merchandise in Some Stores to Avoid 
‘Bud Light Situation,’ Fox News (May 23, 2023), https://bit.ly/3ORfYN2. 
22 Abigail Anthony, Target Reportedly Moving ‘Pride’ Items to Back of Store to Avoid the Bud Light 
Treatment, Nat’l Review (May 23, 2023), https://bit.ly/43Ko9Pc. 
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 23 

Target also knowingly stocked merchandise by “Satanist-Inspired” brand Abprallen 
for its pride collection, according to its designer Erik Carnell.24 Abprallen is known 
for designs that “glorif[y] violence” against so-called transphobes, such as “designs 
showing the phrases ‘We Bash Back’ with a heart-shaped mace in the trans-flag 
colors, ‘Transphobe Collector’ with a skull, and ‘Homophobe Headrest’ with skulls 
beside a pastel guillotine.”25 See below: 

 
23 Will Potter, Target Takes ‘Emergency’ Action to ‘Avoid a Bud Light Situation’ and Removes ‘Tuck-
Friendly’ Women’s Swimwear and LGBTQ Products from Display in Southern Stores - as CEO Defends 
the Line, Daily Mail UK (May 23, 2023), https://bit.ly/3OWgbOV. 
24 Abigail Anthony, Target Knew of Satanist-Inspired Merchandise When It Partnered with LGBT 
Brand, Designer Claims, Nat’l Review (May 24, 2023), https://bit.ly/3qiYYVC. 
25 Abigail Anthony, Target Partners with Satanist Brand to Create Items for ‘PRIDE’ Collection, Nat’l 
Review (May 22, 2023), https://bit.ly/45KWzDr. 
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 26 

Designs also include divisive, anti-Christian imagery, including “pentagrams, horned 
skulls and other Satanic products”27 and one design “featuring the slogan ‘Satan 
Respects Pronouns’ and a horned ram representing Baphomet—a half-human, half-
animal deity that is both male and female.”28 See below: 

 29 

Financial and Reputational Harm 

News reports state that Target lost $10 billion in market valuation over May 18-28, 
2023, due to parents’ backlash over its LGBT-themed clothing line for children.30 The 
stock value remains depressed. “Target stock is in the midst of its longest losing 

 
26 Abprallen, https://bit.ly/43m1VmV. 
27 Siddharth Cavale, Target Removing Some LGBTQ Merchandise Following Customer Backlash, 
Reuters (May 24, 2023), https://bit.ly/3CedrF8. 
28 Helen Reid, Target Pride Backlash Exposes ‘Rainbow Capitalism’ Problem, Designer Says, Reuters 
(May 31, 2023), https://bit.ly/43Kp6r8. 
29 Abprallen (@abprallenuk), Instagram (May 29, 2023), https://bit.ly/3IYPkOm. 
30 Ronny Reyes, Target Loses $10B in 10 Days as Stocks Fall Following Boycott over LGBTQ-Friendly 
Kids Clothing, N.Y. Post (May 28, 2023), https://bit.ly/45PIPY0. 
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streak in 23 years.”31 “Since the backlash, Target’s market value has fallen over $12 
billion to $61.77 billion as of Tuesday’s closing price. Mid-month the market value 
was over $74 billion.”32 JPMorgan recently downgraded the stock, citing recent 
“controversies” as part of the explanation.33 

This dramatic and sudden loss in company market capitalization is a direct and 
predictable result of management’s calculated decisions to promote sexualized 
material to children as a means of virtue signaling to culturally extreme 
“stakeholders,” almost none of whom shop at Target, at the expense of the 
corporation’s core customer group of families and parents, whose reputational views 
are paramount, as Target itself has recognized. “We call our customers ‘guests,’ [and] 
there is outrage on their part,” stated one Target insider who has worked there for 
nearly two decades.34  

One entrepreneur said that Target’s drastic loss of market capitalization is “a 
response to a company that chooses to spit in [customers’] face. I have no doubt that 
many companies do find wokeness to be a good short-term trick,” but “if a company 
makes a conscious business decision to alienate a significant portion of its customer 
base, then it’s totally fair game for its customers to respond accordingly.”35  

Management’s program to alienate the corporation’s core customer base by promoting 
sexualized products for young children has caused catastrophic reputational harm. 
For example:  

• A rap song titled “Boycott Target” has reached #1 on iTunes sales in the United 
States.36 The song features a rapper showing sexualized merchandise aimed 
at children in an actual Target store and then encouraging customers not to 
shop at Target.37  

• Reports are that “Target’s reputation with US shoppers has taken a steep hit 
this year as the ‘cheap-chic’ retail chain releases a controversial ‘PRIDE’ 

 
31 Sabrina Escobar, Target Isn’t the Only Retailer Facing Anti-Pride Backlash, Barron’s (June 1, 2023), 
https://bit.ly/42oZK0D. 
32 David Rutz, Target May Have ‘Lost Control of the Narrative’ As Financial Losses, LGBT Anger 
Mount: Consumer Researchers, Fox News (May 31, 2023), https://bit.ly/45K1ch9. 
33 Matthew Fox, JPMorgan Downgrades Target Stock Because of Its High Exposure to Millennials and 
the Upcoming Resumption of Student Loan Payments, Business Insider, https://bit.ly/3OQ5cqm. 
34 Brian Flood, Target Holds ‘Emergency’ Meeting over LGBTQ Merchandise in Some Stores to Avoid 
‘Bud Light Situation,’ Fox News (May 23, 2023), https://bit.ly/3ORfYN2. 
35 Shannon Thaler, Target ‘Spit in the Face’ of Customers with Trans-Friendly Pride Merch: Vivek 
Ramaswamy, N.Y. Post (May 25, 2023), https://bit.ly/43G52Gf. 
36 Shannon Thaler, ‘Boycott Target’ Song over Retailer’s LGBTQ ‘Agenda’ Tops iTunes — But Rapper 
Still Claims He’s ‘Shadow-Banned,’ N.Y. Post (May 30, 2023), https://bit.ly/45GGTBf. 
37 See https://bit.ly/43MI54l. 



  9 

apparel collection that includes ‘tuck-friendly’ swimwear and LGBTQ-friendly 
gear for infants and children, according to a survey.”38  

• Reports are that Target “took 53rd place on the 2023 Axios Harris Poll 100 
corporate reputation rankings released Tuesday — the same day the chain 
yanked some of its Pride merch off store shelves after the pro-LGBTQ 
messages caused violent outbursts among customers.”39 “Target’s 21-spot drop 
was the third-largest on the list.”40  

Management’s Response 

Management has justified its strategy of aiming sexualized materials toward young 
children as part of a coordinated and intentional campaign to curry favor with 
political and cultural stakeholders rather than focusing on the company’s profitability 
and maintaining its core customer base. “Target CEO Brian Cornell has dismissed 
the uproar over the retailer’s new line,” stating that the products are “‘the right thing 
for society.’”41 Reports have now surfaced that Target intends to donate the alienating 
clothing, perhaps to LGBT-allied organizations, raising suspicions that the company 
had no intention of operating a financially sound marketing campaign but instead 
hoped to score social-justice points.42 In short, the directors either deliberately 
undertook these ill-advised actions or ignored red flags.  

* * * 

Demand for Inspection 

Section 302A.461 of the Minnesota Code states that the company must provide 
corporate records upon a showing of a “proper purpose,” and the Minnesota Supreme 
Court has held that shareholders demonstrate a “proper purpose” where they seek 
records “to place an accurate value on their shares of stock, and to evaluate the 
conduct and affairs of the corporation’s officers and majority shareholders so as to 
determine the effects on the financial condition of [the company].” Fownes v. Hubbard 
Broad., Inc., 302 Minn. 471, 473, 225 N.W.2d 534, 536 (1975). The Minnesota Court 
of Appeals has held that a proper purpose includes seeking records “to investigate 

 
38 Shannon Thaler, Target’s Reputation Takes Hit over Children’s LGBTQ Clothing, Survey Shows, 
N.Y. Post (May 24, 2023), https://bit.ly/45OeDwl. 
39 Id. 
40 Id. Notably, “Target also scored poorly in the survey’s reputational quotient, or RQ, metric. Id. Out 
of the nine categories used to determine the overall RQ score, Target did the worst in ‘culture,’ defined 
as a company that is ‘good to work for,’ placing 65th with a score of 74.” Id. “And the retailer’s ‘vision’ 
score — determined based on the company’s ‘clear vision for the future’ — dropped a drastic 24 places 
from 2022.” Id. “Target also took a hit when it comes to ‘citizenship,’ defined as a company that ‘shares 
my values’ and ‘supports good causes,’ dropping to 35th place from 19th place last year.” Id.  
41 Id.  
42 Thomas Lee, Target Just Dumped Its Pride Merchandise – Here’s Where It All May Go, The Street 
(May 30, 2023), https://bit.ly/43ps3xe. 
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alleged officer misconduct.” Bergmann v. Lee Data Corp., 467 N.W.2d 636, 640 (Minn. 
Ct. App. 1991). NCPPR’s purposes are therefore proper under the controlling 
authorities. Moreover, “the right of inspection cannot be qualified by the necessity for 
it. Where the right exists, refusal cannot be justified by offering a substitute, or on 
the ground that the information may be obtained from other sources, or that it is not 
needed.” Fownes, 302 Minn. at 474, 225 N.W.2d at 536–37. 

Accordingly, NCPPR demands an inspection of the books and records specified below 
for the following purposes: 

A. To place an accurate value on NCPPR’s shares of Target’s stock. 

B. To evaluate the conduct and affairs of Target’s officers related to the LGBT-
Themed Child Marketing Strategy. 

C. To investigate potential misconduct and/or breaches of fiduciary duties and 
waste by the Corporation’s directors and officers with respect to the LGBT-
Themed Child Marketing Strategy and related matters. 

These purposes are reasonably related to NCPPR’s interests as a Target shareholder 
because they will inform NCPPR as to whether Target’s LGBT-themed child 
marketing campaign was indeed the result of unlawful misconduct by the 
Corporation’s officers and directors. It will also reveal to NCPPR whether the sharp 
drop in Target’s share value is indeed the result of this marketing campaign, as all 
the public evidence currently indicates. 

Accordingly, NCPPR hereby demands that the Corporation make available for 
inspection and copying the following books and records: 

1.   All written or electronic documents or other records relating to the information 
provided to the officers and directors about the LGBT-Themed Child 
Marketing Strategy, including, without limitation, with respect to the effect 
that this Strategy would have on Target’s risk and financial performance. 

2.   All written or electronic documents or other records relating to or evidencing 
communication between (1) the Corporation and its agents or advisors and (2) 
outside groups or individuals in connection with the LGBT-Themed Child 
Marketing Strategy. 

3.   All written or electronic documents or other records relating to or evidencing 
communication between (1) the Corporation and its agents or advisors and (2) 
individual stores, including their employees and agents, in connection with the 
LGBT-Themed Child Marketing Strategy. 

4.   All written or electronic documents or other records relating to or evidencing 
communication about the actual, perceived, or potential backlash to the LGBT-
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Themed Child Marketing Strategy and its financial consequences to the 
Corporation. Communications from the Chief Financial Officer to the 
Corporation’s other officers and its directors are of particular concern and 
interest.  

5.   All written or electronic documents or other records of or evidencing 
communication between the Corporation’s officers and directors about Target’s 
design or approval of products for the LGBT-Themed Child Marketing 
Strategy. 

6.   All written or electronic documents or other records from or to any 
professionals who assisted or advised Target in the adoption of the LGBT-
Themed Child Marketing Strategy. 

7.   All written or electronic documents or other records relating to or evidencing 
communication about the potential financial effects of the LGBT-Themed 
Child Marketing Strategy. 

8.   All written or electronic documents or other records relating to or evidencing 
communication about the cost, volume, write-offs, donation, or pricing of 
clothing in the LGBT-Themed Child Marketing Strategy. 

9.   Annual director questionnaires for each director for the years 2020 through 
2023. 

The above-listed books and records must include all relevant books and records in the 
Corporation’s possession, custody, or control, including books and records which are 
in the possession, custody, or control of its agents, attorneys, accountants, affiliates, 
stores, or other agents and advisors. These records will reveal what the officers and 
directors knew about the LGBT-Themed Child Marketing Strategy, its financial 
impact on the Corporation and its shareholders, and whether the directors breached 
fiduciary duties or wasted corporate assets, including corporate reputation and 
goodwill. This Demand covers the period from June 1, 2022, through the present.  

Please make the above-described books and records available at your principal office 
or another mutually convenient location for the undersigned to inspect, copy, and 
make extracts at our expense. We request that production occurs at a mutually 
agreeable date and time but no later than the close of business on June 20, 2023. We 
further request that you contact us to confirm the inspection date and location on or 
before June 13, 2023.  

Be advised that if you refuse this Demand or if you fail to timely respond, NCPPR 
reserves its right to file an action compelling compliance and to pursue all of its other 
legal and equitable remedies. 

[Signature Page Follows] 
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Sincerely yours, 

/s/ Gene Hamilton 
Gene Hamilton 
Vice-President and General Counsel 
America First Legal Foundation 
gene.hamilton@aflegal.org 
202-964-3721 

 

I hereby affirm and verify under penalty of perjury that the purposes for the 
demanded inspection as set forth above constitute a true and accurate statement of 
the reasons NCPPR seeks to review the demanded books, records, and documents, 
that such demand is made in good faith, and that such demand is not made for purely 
personal reasons. The purpose is both proper and reasonably related to NCPPR’s 
interest as a stockholder of Target Corporation. 

 

NATIONAL CENTER FOR PUBLIC POLICY RESEARCH 

 

By: /s/ Scott Shepard 
Scott Shepard 
Director, Free Enterprise Project 
National Center for Public Policy Research 
sshepard@nationalcenter.org 
(202) 984-7168 
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